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Who is 
Responsible?



Corporate Philanthropy in India
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• Companies Act 2013
• Net Worth of Rs 500 crore, Turnover Rs 1000 crore, 

Net Profit Rs 5 crore
• 2% of average net profits



CSR Performance
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CSR Performance
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CSR Unspent % Amongst Non-Compliant Companies



Areas of Spend
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Are we 
doing 

Enough?



Why Family Philanthropy

• Expression of gratitude to society

• Bringing convergence among divergent forces

• Grooming nextgen with values of stewardship, 
responsibility, respect,…..

• Avenue for entrepreneurship (social enterprise, pure 
philanthropy)

• Flexibility of engagement for family members

• Family reputation beyond business

• Feeling of fulfilment



Philanthropy models

• Funding others (fragmented, focused)

• Funding + coaching/volunteering (Eg: Social Venture 
Partners)

• End to end (own foundation)

Combinations by individuals and family together



No man is an island, 
entire of itself; 
every man is a piece of 
the continent, 
a part of the 
main.……………………….

Any man`s death 
diminishes me, 
because I am involved 
in mankind. 
And therefore never 
send to know 
for whom the bell tolls; 
it tolls for thee.

John Donne (1572 - 1631)



Philanthropy as a Family Enterprise to Grow 

Family Legacy, Reputation and Imprint

Opportunity

Responsibility



Best Wishes!
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