Case Study Report on xxxx Services in Emerging Markets
Author names.
Organization, 
Address

{id} @ domain
Abstract

This paper reports on a case study of  xxxx services in someplace in an Emerging Market Economy. The paper reports on innovations in service delivery/business model or other aspect – or it reports on an existing service with an opportunity for innovation and pinpoints the research issues to be tackled. The scope of the call for papers includes not only services required by the populations in emerging markets but also services delivered to locations outside the emerging market using resources from the emerging market.
1. Introduction

This section should include a description of the xxxx market vertical and the key services provided/required in the area. The introduction should include some description of current practices and identify opportunities for improvement using new technologies, business models and/or regulatory measures. The authors should identify what aspect of Service Science the case study is relevant to: Service Engineering, Service Technology, Service Management/Operations The specifics of the case study and its innovations/challenges should be stated succinctly in the introduction. (1 page approx)
2. State of the Art and State of the Practice
This section should give more background details and where relevant refer to existing literature and other case studies, illustrating the difference between prior art and the case study being described (1 page approx)
3. Service System Description
This section should give a comprehensive description of the services in the case study. The description should include specifics of all the stakeholders (suppliers, customers, regulatory bodies, middle men) and the value derived from the service by each of them. It is helpful to have an explicit statement of the value proposition provided by the service. The description should also cover the processes used in service delivery and value co-creation and explicitly mention the resources needed to successfully complete each step in the process. Where possible there should be a cost benefit analysis showing the value derived – whether tangible or intangible. Customer/ stakeholder testimonials could also appear at the end of this section. (up to 4 pages)
3.1. Key Challenges and Limitations

What are the issues, challenges, and limitations around the service described in the case study that limit its value, scalability, and/or sustainability. (half page)
Sections 4-7 are optional depending on the context – but preference will be given to papers that address these issues.

4. Technology Opportunities for Process Improvement
5. Barriers to Technology Adoption
6. Business models for scalability and sustainability
7. Regulatory Issues in xxxx

8. Conclusions and Recommendations

9. References
This is to give the format of references to 1 – a website, 2, an article, and 3, a book

[1] http://www.thesrii.org/ (accessed 06/04/2010)
[2] Shostack, G. L. (1984), Designing Services that Deliver, Harvard Business Review,62, 133-139.
[3] Zeithaml VA, Bitner MJ. Services marketing. 1st ed. New York, NY: McGraw-Hill, 1996.














































































































































































