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CONCLUSION:

In complex systems, prototyping new approaches and participant-led experimentation are indispensable. Due to the 
absence of a predetermined outcome or a clear, linear path to progress, system actors and the organisations that 
support them must employ adaptable strategies. However, for civil society organisations to successfully navigate 
this development reality, they require digital tools that engaging and real time. The advocacy strategy matrix is a 
potent instrument for empowering collective impact clusters to act as their own facilitators and conveners in leading 
collective advocacy work. Our findings can inform the design of culturally appropriate and effective interventions to 
improve SRHR knowledge in Rajasthan. Combining mobile media, digital affordances, and SRHR can promote open 
dialogue about taboo topics in the larger community, increase young people's self-efficacy, and meaningfully engage 
large audiences in a cost-effective manner.


2.	Silenced Sexuality Education in Rural Rajasthan

Mobile devices are great for deeper engagement, but these girls only use them 
for 1-2 hours and don't have private spaces to view sensitive SRHR content due 
to cultural and social restrictions. The existing programmes and syllabus stifle 
the concept of SRHR for adolescent discourse


1.	Social media drives SRHR information.

Discovering, identifying, verifying, and learning about SRHR s easy on digital platforms 
for both public and influencers
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INTRODUCTION:

Digital Advocacy and mobile devices have found prominence among the social behaviour change communication (SBCC) toolkit

for sexual and reproductive health rights (SRHR) among adolescents in low- and middle-income countries (LMICs). This study 

examines the digital social and behavioural communication change (SBCC) initiative #Chaa Jaa (Go Forth and Shine) that uses 

social and mobile media affordances to empower economically marginalised adolescent girls (16 to 19 years old) with the 

knowledge and confidence to navigate their sexual and reproductive health (Odede, 2020). 


PROBLEM:

Adolescents from marginalised backgrounds in low- and middle-income countries (LMICs) 
face insurmountable challenges when trying to access quality SRHR information and 
services. These include provider bias, stigma, and discrimination; a lack of privacy; feelings 
of embarrassment; and the high cost of services and transportation (Feroz et al., 2021; Girl 
Effect and Women Deliver, 2021). State policies and campaigns focus on traditional SBCC 
tools for behavioural change for reduction in teenage pregnancies however the data shows 
that young people are tech-optimistic, paying close attention, and looking forward to 
digital health solutions (Vyas et al., 2020). 


LITERATURE:

Studies on technology for rural adolescent girls have been limited to digital gender divide, techno-resistance, 
and lo-fi interventions (SMS, IVR and phone calls)(Frontini et al., 2020; Verma & Baniya, 2022; Wang et al., 
2022). Oflate, the potential of digital for enhancing interactivity and social connection have been explored for 
adolescent and it brings forth immense enthusiasm, natural inclination and quick adoption by young adults 
proving them to be appealing and engaging. (Dore et al, 2019; Jansz and Bouman, 2019). Digital advocacy 
organizations seek to harness “networked power” (Hall, 2022). Scholars believe that the digital media 
affordances have the potential to establish a "global civil society." Existing literature indicate that there is a 
thriving debate on new forms of political participation made possible by new digital technologies 
(Koc-Michalska, Lilleker, & Vedel, 2016), with most contributions addressing social media as organising agents 
and amplifying vehicles of collective action.


OBJECTIVE: 

•	What are the key context barriers to tackling the problem of low SRHR in Rajasthan?

•	Can digital advocacy influence SRHR public policy in Jaipur? 


METHODOLOGY: 

Qualitative Research Design- Using participatory methods like mobile literacy workshops, and online FGD’s various aspects

of adolescent girl’s understanding and practices about their SRHR in relation to their digital skills, differentiated uses of

the web, and communication design were assessed using Socio-Ecological Model (UNICEF, 2021) to form public policy 

framework


FRAMEWORK:  The Center for Evaluation Innovation (CEI) proposed the advocacy strategy 
framework, which is a heuristic for thinking about theories of change that goes beyond the 
typical log-frame model. Its goal is to stimulate discourse among advocates about the 
theoretical underpinnings of their work in the realm of public policy advocacy. The tool presents 
a basic matrix with two main dimensions: the expected audiences (x-axis) and the expected 
changes (y-axis).


Coffman, J. & Beer, T. 2015. The Advocacy Strategy Framework: A tool for articulating an 

advocacy theory of change: Center for Evaluation Innovation


RESULTS: 



