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Public policies are communicated to judicial administration
properly.  Even liquor shop owners don't know much about
such policies. 
Policies regarding such issues are not disseminated to publics
properly. Customers haven't been punished frequently by
judicial system. 
Such activity of public consumption of alcoholic products
gives more business to nearby shopkeepers. On the other
hand, the reputed food outlets suffer their business due to
such activities.  
A very handful of drinkers know about policies regarding
this punishable act through their near and dear ones. 
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Abstract

Policy implementation's key success is possible by
making the publics aware of it. This research poster
aims to find the effectiveness  or the gaps of
communicating policies and implementation in daily
lives. The study tries to find the role of
communication in informing policies to people of
Greater Noida on consumption of alcoholic products
in public spaces or markets.  
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Communication is an area where policy is publicly
worked often in newspaper editorials, debates, public
speeches or on social networking sites. Iris Marion
Young (2000), in her book Inclusion and Democracy,
focuses that inclusive communication is key to success
for sharing information. The legitimacy of public policies
depends on institutions and communication process.
Communication is necessary in phenomonological sense
to public policy. 

The study was conducted in the the different regions of Greater Noida, where both quantitative and qualitative
research methods were used. A questionnaire was formed in order to ask people (n=50) about their knowledge
on policies of publicly consumption of alcoholic products. Secondly, interviews were also conducted in which
the local police administration, alcohol retail shopkeepers, and the the shop owners near liquor shops
participated. 


